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PG2S-221-B-22
MJMC 11 Semester Degree Examination
- JOURNALISM AND MASS COMMUNICATION
Advertising And Public Relations
Paper : OE 2.2
Time : 3 Hours _ Maximum Marks : 80
Instructions to Candidates:
1) Answerany Five questions.
2) Question No.8 is Compulsory.
3) Each question carries Equal marks.

Answer any Five of the following. ' (4%16=64)
- B8 FPNT odnR)Te DT w@?ﬁ@ﬁ YUSOR.
1.  What is advertising? Explam the functions of an Advertlsement
258060980 OTTER ? WOCTIST FIODFNFY, WWOR.

2.  Explain the process of planning of Advertisement for Print and Electronic Media.
BT, 0 B DR, BRG,FONION 2T C3REERER T3, 00O HFOA.

3. Discuss the techniques of Advertising Campaign Management.
2BLTIB) T LDT0TREVS INFBFHOD J03,19 3030 23 R.

4. Define Public Relations. Explain principles of public relations.
TRTFEIE BOTTE DR, 9, V. BFWIT JOTFE IINRF), V[OR.

5. Distinguish between Advertising and Public Relations.
23080030 FWIBY TOTE BT NOWFF VRNY TR 55535:3&;;&& noTO8A.

6. Describe the process of public relations.
REEIT ROTF B,8,03003 DTOX.

7. Trace the need for ethics in advertisement and public relations.
| RoRrwdT ROTBE BB WodotTBNER FBI0D ©BFTI0TY MOTISA.
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8. Write short notes on any Four of the following.

3 39NT CINYTBAR TYF, PO BT WSO,

a)

b)

Modern Society
eSTONT RSN

Advértising_ Agency
230800030 k"oﬁ@

Advertising Research
230%e0020 ROBRGR

Propaganda
&,2300

Organizational Structure
ARORT FOTU

In-house Department
QI -TOX wegon
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PG2S-217-B-22
M.J.M.C. II Semester Degree Examination
JOURNALISM AND MASS COMMUNICATION
Radio Broadcasting
Paper : HC 2.3
Time : 3 Hours Maximum Marks : 80
Instructions to Candidates: |
1. Answer any Five questions.
2.  Question No.8 is compulsory.

3.  Each question carries equal marks.

Answer any Five of the following (4x16=064)
T3 ENST cInRTe 0T [, MR Gugor.

1. What is radio? Explain the development of radio broadcasting in India.
WY H0TTER ? TTRY, 1D ByFT IVBESTODTY DWOR.

2. How radio is important for developing country like India? Explain with suitable
examples.

OCEEOTT RF QS ToFE WO Ient maéﬁc%ﬂcﬁ ? ART QUTRTHTHBNRFRODN
QWOR.

3. List the different types of radio programmes. Explain any two of them.
QNG BT PRI F2000F FEONTTY, T[N, SPYNYY, CIRFTEUL TR Q[0

4. FElucidate the importance of special audience programmes.
DIERIRY) TODFF,WOT WOTITR), TTHBRA.

5. Discuss the characteristics of different microphones used in radio broadcasting.
RO F)T0TY, WIRRTON LT B,5900 & 8e Fpea' Y moeegnny 2080 Bura.

6. -~ What is digital broadcasting? Explain its future in India.
BB T,T0T Q0T ? 1PUZRY, STT PIXT B0 S04,
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7.  Trace the history and development of community radio in India.
POTBTEE FRRTIOR TROD0D VTR BBY WESEIROITY, MOTISR.

8.  Write short notes on any Four of the following (4%x4=16)
81 BINT CIREPTRTOR TYF OO TS TO.
a)  Phone-in-programme
LRED* — BT’ ~ToORF B,

b)  Yuvavani
030 0ES

¢) Dubbing and mixing
TROM O W03,89

d) Audition
SERT|D’

e) Audience research

3reg, FoBRTS

f) FM radio
RTRN0 2TOO
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